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FPA strategic priority  
To showcase the value of 
financial advice among 
all Australians, increasing 
awareness and use of 
financial planners

Consumers
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Pro bono 
work 
CANCER COUNCIL PRO BONO 
FINANCIAL PLANNING PROGRAM
The FPA partners with the Cancer Council to 
support a national referral program helping 
families affected by cancer who are unable to 
afford the cost of financial advice.

There are 128 CFP® professional and Financial 
Planner AFP® members registered for the program 
and we sincerely thank them for generously 
donating their time to help cancer patients and 
their families with a wide range of financial issues 
on a pro bono basis. This year, 116 client cases 
were provided pro bono financial advice.

FINANCIAL PLANNING BUSHFIRE 
PRO BONO PROGRAM
In the aftermath of the 2019/20 Australian 
bushfire disaster, FPA members came together 
to offer the Financial Planning Bushfire Pro 
Bono Program to help those impacted to rebuild 
financially. This was a joint initiative of the FPA 
and the Association of Financial Advisers (AFA). 

There are 68 financial planners registered and 
available to offer pro bono financial advice to 
those impacted.

CONSUMERS

128 CFP® professional 
or AFP® members 
registered

116 client cases 
provided advice 
in 2019/20

Cancer Council
Pro Bono
Financial Planning
Program

Financial Planning
Bushfire Pro Bono
Program

68 Financial planners 
registered
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CONSUMERS

Raising awareness 
of financial planning 
MONEY & LIFE
Money & Life is the FPA’s digital content platform 
designed to help Australians improve their 
financial capability and increase their awareness 
of financial planning. It also seeks to grow the 
marketplace for financial advice.

Readers subscribe to the free newsletter to 
receive the tips, information and case studies to 
help improve their financial knowledge and learn 
about the benefits of financial advice. Much of 
the content is contributed by FPA members and 
showcases their expertise.

The site also caters for financial planning 
professionals and offers a digital newsletter 
which has over 15,200 subscribers. Money & Life 
Professionals publishes industry news, insights 
and analysis, and provides access to CPD articles 
and quizzes.

The FPA also runs a year round program of 
advertising across social media and digital 
search to promote the benefits of seeking 
financial planning advice from FPA members. 
Specific advertising and sponsored content 
also focuses on raising consumer awareness 
and understanding of CFP® professionals and 
this work is funded by an annual marketing levy 
contributed directly by CFP® professionals. 

292k

website
visits

average time
on site

10.37 
mins

A guide to 
retirement in 

Australia

Most 
viewed 
article

Consumer 
subscribers

17,612

2,157
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CONSUMERS

Connecting consumers 
with FPA members 
The FPA plays an important role to help connect 
consumers looking for a financial planner with 
FPA members. Research shows that visiting an 
association’s website to search for a planner is 
most preferred, behind only word of mouth/
recommendation and general online search.

We run two services to facilitate this connection.

FPA FIND A PLANNER
Find a Planner is FPA’s online search directory 
which lists CFP® professionals, Financial Planner 
AFP members and FPA Professional Practices. 
The search tool allows a consumer to verify if a 
financial planner is an FPA member, or to search 
for an FPA member in their location. It provides 
a list of planners and their profiles. The Send a 
Message feature allows a consumer to make email 
contact with the FPA member. 

The online directory is accessible at 
fpa.com.au/find-a-planner.

FPA MATCH MY PLANNER
Match My Planner is an online service that 
provides a no-obligation, safe environment to 
help consumers find the right CFP® professional 
for their unique needs and circumstances. 

Consumers complete a short online form with 
their financial goals, location and demographics. 
CFP® professionals then reach out via email if they 
match what the consumer is looking for.  

Consumers can ask questions and interact 
with multiple financial planners who have been 
matched to them based on their needs and 
wants. When they are ready, they can book an 
appointment with the financial planner of their 
choice.

CFP professionals connect via the Match My 
Planner app, which sends notifications when an 
interested consumer creates an online profile.

The service is available at matchmyplanner.com.au.

FINANCIAL PLANNER 
SEARCHES ON  
FIND A PLANNER

51,000+

CLIENT MESSAGES 
SENT VIA FIND A PLANNER

1,974

CLIENT LEADS VIA 
MATCH MY PLANNER

1,826
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CONSUMERS

Financial Planning 
Week 
During 5-11 October 2020, the FPA celebrated its 
20th consecutive Financial Planning Week. We 
joined forces with our counterparts from around 
the world to celebrate and raise awareness of 
financial planning, coordinated by the Financial 
Planning Standards Board (FPSB). Financial 
Planning Week in Australia was aligned with 
World Financial Planning Day on 7 October 2020 
and IOSCO’s World Investor Week from 5-11 
October. 

In line with the global theme, Live your today, 
Plan your tomorrow, Financial Planning Week 
2020 focused on raising awareness of the value 
of financial advice through new national research, 
the FPA Money & Life Tracker: COVID Edition 
examining money and life issues for Australians 
amid the pandemic. The research demonstrated 
that those who had a financial planner were able 
to cope more confidently than those who didn’t.

The campaign included PR and media outreach, 
social media content and news articles on 
the FPA’s Money & Life website. The FPA also 
supported the global video competition run by 
the FPSB that asked consumers to share how 
working with a CFP® professional could help them 
plan their tomorrow. Five winners were awarded 
US$1,000 each towards the cost of a financial 
plan. 
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CONSUMERS

Future2 
Foundation 
Future2 is the foundation of the Financial 
Planning Association. The foundation makes a 
lasting difference in the lives of young Australians 
who need it most.

Through its annual Future2 Make the Difference! 
Grants program, Future2 supports young 
Australians aged 12 to 25 years experiencing 
social, financial or physical hardship.

Since 2007, Future2 has committed $1,394,981 
in grants to grassroots programs. Future2 funds 
projects that contribute to skills training, financial 
literacy, work experience, community service, 
mentoring and much more.

Financial planners from across Australia 
contribute to Future2 through donations, 
getting involved in fundraising activities and by 
nominating organisations for the annual grant 
program.

Every contribution makes the difference to ensure 
young people around Australia, who deserve a 
future too, lead productive, secure and happy 
lives.

We particularly acknowledge and thank the 
FPA Chapters for their strong commitment and 
financial support towards Future2.

GRANT MAKING
Future2 awarded over $199,769 in grants in 2020 
to 20 not-for-profit organisations, an increase of 
nearly 5 per cent compared to last year.

Grant recipients were selected from charity 
organisations who completed an online 
application for the program, including an 
endorsement from an FPA member.

$199k
IN GRANTS TO HELP 

YOUNG AUSTRALIANS 
IN NEED IN 2019

$1.3m+
IN GRANTS HAS BEEN 
PROVIDED TO DATE
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the Foundation of the Australian
Financial Planning Association

CONSUMERS

FUTURE2 HIGHLIGHTS FOR 2020/21

In October 2020, Future2 Chair Petra Churcher 

stepped down following many years’ service and 

leadership in the role. Petra was previously a Future2 

Ambassador and was appointed to the Future2 

Board in 2016 and served as Chair since 2018. 

Future2 welcomed Julie Berry CFP® as the incoming 

Chair and Olivia Maragna CFP® as Deputy Chair to 

lead the foundation into the next chapter of its work 

helping disadvantaged young Australians. 

Overall fundraising received was $217,473 in 2020/21.

To accommodate the need to hold virtual fundraising 

activities in the wake of the COVID-19 pandemic, the 

11th annual Future2 Wheel Classic ran as a virtual 

cycling challenge in November 2020. A big thank 

you to the support of the 20 riders who participated 

and rode over 1,000kms and raised $20,609 for 

Future2. 

The 2020 Future2 Community Cycling and Walking 

Challenge were also virtual events that took place in 

November 2020 and the generous participants were 

successful in raising $17,132 in the Walking Challenge 

and $4,724 in the Cycling Challenge. 

A big thank you to the sponsors of the 2020 

Future2 Wheel Classic and Community Challenges 

who contributed $95,000. Future2 gratefully 

acknowledges its Gold Partner MLC Wealth, Silver 

Partners Iress and FPA, Premium Partner Key Invest 

and Supporters Magellan, Colonial First State and 

Belalberi Foundation.

In May-June 2021, 25 participants took part in 

the Future2 Hiking and Walking Challenge and 

fundraising of $3,220 was achieved.

Donations from FPA members during membership 

renewals were $20,398.

Our valued Future2 Foundation Silver Partners TAL 

and Praemium contributed $10,000 in 2021 financial 

year; and Tangelo Strategy and Advice Consulting, 

Hannemann & Brown contributed $13,000 for 2021-

2023 calendar year.

Other generous donations to Future2 included 

$15,285 from MLC Life Insurance. 

Despite the challenges of COVID-19 throughout the year, the FPA delivered a number of 
Future2 State and Chapter events with FPA members: 

South Australia Golf Day raised $17,190 and the FPA SA Chapter donated a further $2,810 to make it $20k

Western Australia Golf Day raised $1,600

Brisbane FPA Roadshow raised $990

Melbourne and South East Melbourne Golf Day raised $545

Ballarat Golf Day raised $149

$217,473 $20,398 $20,609 $25,076
OVERALL 

FUNDRAISING 
2020-21

FPA MEMBER 
DONATIONS DURING 

RENEWALS

FUTURE2 
WHEEL CLASSIC 

FUNDRAISING

FUTURE2 
CHALLENGE 

FUNDRAISING
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